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Earned Media Value
Earned Media Value (EMV) is Tribe Dynamics’ prescribed metric that
quantifies the estimated value of publicity gained through digital earned
media and its respective engagement levels. Our holistic approach assigns a
specific dollar value to each piece of content, based on the publishing
channel’s perceived value of digital word-of-mouth to brands within the
industry. EMV serves as a tool for benchmarking across marketing activities
and across brands.

In an effort to ensure that we are always providing the most insightful data
and analysis to help you better understand the latest digital trends, we
consistently improve our measurement of earned media performance. As we
continue to advance our own understanding of earned media and learn
about the industry, we will update our analytics to reflect new knowledge
and innovations.
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TOP 10 BRANDS BY EMV
Adidas

$60,292,815

Zara

$55,579,845

Nike

$41,680,672

H&M

$39,146,560

Topshop

$30,977,101

Forever 21

$25,794,836

Fashion Nova

$24,756,719

Tommy Hilfiger
Michael Kors
Missguided

$24,071,351
$18,061,595
$12,979,747
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BLOG
H&M

$2,160,059

Zara

$2,088,989

Adidas

$2,078,257

Nike

$2,063,599

Michael Kors

$1,257,082

Topshop

$1,111,375

Tommy Hilfiger

$1,084,094

Forever 21
Missguided
Fashion Nova

$752,079
$134,370
$15,680

YOUTUBE
H&M

$3,572,903

Forever 21

$3,441,795

Topshop

$2,888,632

Zara

$2,378,125

Nike

$1,951,169

Missguided

$1,569,677

Adidas

$1,492,205

Fashion Nova
Michael Kors
Tommy Hilfiger

$875,270
$486,849
$287,547
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FACEBOOK
Adidas

$4,125,392

Michael Kors

$3,692,576

Tommy Hilfiger

$3,166,367

Nike

$3,115,030

H&M

$1,617,490

Zara

$1,353,280

Topshop

$741,138

Forever 21
Fashion Nova
Missguided

$517,370
$232,079
$72,505

INSTAGRAM
Adidas

$49,280,848

Zara

$48,407,891

Nike

$32,383,389

H&M

$31,001,579

Topshop

$25,516,266

Fashion Nova

$23,611,231

Forever 21
Tommy Hilfiger
Michael Kors
Missguided

$20,415,068
$17,085,549
$11,648,898
$11,003,315
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TWITTER
Adidas

$2,903,934

Tommy Hilfiger

$2,229,035

Nike

$1,802,455

Michael Kors

$540,700

Zara

$469,200

Topshop

$331,300

H&M

$310,400

Forever 21
Missguided
Fashion Nova

$212,065
$104,200
$18,800

PINTEREST
Zara

$882,360

H&M

$484,130

Forever 21

$456,460

Michael Kors

$435,490

Adidas

$412,180

Topshop

$388,390

Nike

$365,030

Tommy Hilfiger

$218,760

Missguided
Fashion Nova

$95,680
$3,660
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YEAR-OVER-YEAR GROWTH IN EMV
$24,733,332

Adidas

$60,292,815 143.77%
$30,614,333

Zara

$55,579,845 81.55%
$24,888,160

Nike

$41,680,672 67.47%
$29,949,489
$39,146,560 30.71%

H&M

$24,633,523
$30,977,101 25.75%

Topshop

$18,559,102
$25,794,836 38.99%

Forever 21
Fashion Nova
Tommy Hilfiger
Michael Kors
Missguided

$9,854,901
$24,071,351 144.26%
$12,032,765
$18,061,595 50.10%
$6,210,621
$12,979,747 108.99%
$5,796,082
$12,784,991 120.58%

SEPTEMBER 2015
SEPTEMBER 2016
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Notes on the Top 10
O

n the strength of their
influencer engagement during
New York Fashion Week, Tommy
Hilfiger and Michael Kors made it
into the top 10. Fashion Nova, a
newly tracked brand as of this
month, lands itself in the top 10.

Tommy Hilfiger Takes
NYFW with Gigi Hadid

T

ommy Hilfiger’s high-profile
partnership with Gigi Hadid
drove the majority of the brand’s
EMV for September. Hadid
generated $2.2M EMV over 26 posts
through the promotion of her
collection. The supermodel and
newly-minted designer captioned an
Instagram of herself with Tommy
Hilfiger: “I will never be able to fully
express my gratitude to you
@tommyhilfiger - you are the best
design/business mentor I could ever
ask for! Thank you for this
opportunity.” In addition to content
created by the star herself, mentions
of the TommyxGigi collection
generated $9.6M EMV. The
collection received enthusiastic
reviews from Hadid’s robust
community of fellow models and
influencers.
Gigi Hadid shares a candid
snap backstage with Tommy
Hilfiger, netting 1.0M likes.
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Michael Kors Gives
Influencers the Chance to
#Accessitall

M

ichael Kors continued its
strategy from February’s
NYFW, mobilizing the brand’s
influencer partners around the
hashtag #allaccesskors ($554.9K
EMV). Additionally, top Instagram
stars including chiaraferragni,
camilacoelho, and songofstyle
created content specifically around
the brand’s smart watch, showing
their followers how the watch fit into
their fashion week ensembles. These
posts were unified by the hashtag
#accessitall, which generated $1.4M
EMV.

Fashion Nova Maintains
Popularity With Stars

N

ew to the Tribe Dynamics
database, Fashion Nova
benefited from its cult-favorite
status among reality television
personalities, counting Amber Rose,
Blac Chyna, and Cyn Santana as
fans. Additionally, much of the
conversation about the brand
stemmed from lifestyle content
aggregators like americanstyle. This
content featured discount codes and

explicitly promotional language like,
“@fashionnova has the hottest jeans
out for the summer[…]Follow &
Shop @fashionnova” in multiple
posts. Many of these posts were also
only displayed in influencers’ feeds
for a limited time before they were
deleted.

Makeupshayla poses in her
Fashion Nova ensemble during
NYFW, generating 40.8K likes.
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Rebecca Minkoff Puts
Influencers Front and
Center

R

ebecca Minkoff finished in the
11th spot, just missing out on
the top 10 but posting its highest
monthly EMV YTD thanks to its
influencer-studded fashion show.
The brand shut down Greene Street
in front of its flagship store, enlisting
fashion bloggers chrisellelim
($364.7K EMV), peaceloveshea
($127.9K), somethingnavy
($486.7K) and galagonzalez
($196.5K) to walk the runway
alongside models. For the majority
of these style stars, the Rebecca
Minkoff show was their runway
debut, and the experience prompted
prolific content thanking the brand
for the once-in-a-lifetime
experience. The audience was also
stacked with influencer powerhouses
like Ingrid Nilsen, Fleur de Force,
LeHappy, camilacoelho, and Maddi
Bragg. Many of the attending
bloggers expressed how excited they
were to see their friends and fellow
influencers walk in the show.
Instagram star Rocky Barnes shared
a photo from the show: “Street style
at its best! @Rebeccaminkoff taking
over the streets of SoHo...Loved
seeing some of my blogger babes in
the show!” Meanwhile, up-andcoming fashion blogger
apinchoflovely was so inspired by
the influencers in the show that she
captioned her Instagram: “Talk
about #goals, am I right?”

Chrisellelim Instagrams a
moment from her star turn on
the Rebecca Minkoff runway,
garnering 12.3K likes.

